
Your Complete Guide to 
BetterWorld’s Giveaways Campaign

Whether offering one prize or many, we’ll show you how to customize your giveaway, 

boost donor engagement, and spread the word for maximum success.

https://betterworld.org/
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Introduction
Whether you’re offering a single prize or multiple prizes, we’ll show you 

how to customize your giveaway, maximize donor engagement,  

and spread the word to maximize your campaign’s success. 

 

Let’s get started!
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Giveaways are like raffles in that both involve a prize that participants can enter to win, with the winner 

selected at random. However, raffle laws vary by state and often require a gambling license to operate online.  

The key difference between giveaways and raffles is that as charitable sweepstakes, giveaways must allow 

donors the ability to enter for free once a day via an alternative entry form. This form is accessible through the 

Giveaway Guidelines. The page design emphasizes donating for a chance to win, while the alternative entry 

form is available for those actively seeking it out.

Although donors can use the alternative entry form, most prefer to contribute to your organization through 

donations. If you have a gaming license or live in a raffle-friendly state, we offer a raffle mode that eliminates 

the alternative entry form. Email our support team (support@betterworld.org) with your license or proof of 

eligibility, and we’ll switch your campaign to raffle mode before sales begin.

Giveaways: Are They the Same as Raffles?
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There are two ways to use the Giveaway tool. With both options being easy to set up and manage, the 

choice comes down to how you want your donors to engage with your campaign.

• One Giveaway with Multiple Prizes: Donors enter for a chance to win any of the available prizes, and 

there are multiple drawings. 

• Multiple Giveaways, Each with One Prize: Create a separate giveaway for each prize, with one 

drawing per prize. This lets donors choose which prize they want to enter to win. 

Multiple Prize Options
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Creating your campaign is simple and intuitive—just follow these steps to set up a compelling fundraising 

page that engages donors and drives contributions!

Create Your Campaign. Go to the Dashboard, click Giveaways, and click the + New Giveaway button. The 

system will guide you through the setup process.
1.

Step 1: Giveaway Creation 

Any details you enter during campaign 

creation can be updated later in your 

dashboard. If you’d prefer, you can 

leave the optional sections blank and 

make changes later. Just head to your 

Dashboard, click Giveaways, then 

click Manage on the giveaway you 

want to edit. From there, click Item & 

Settings to update your information.

N O T E :

Pick a Name. Pick a catchy name, often based on the item you’re offering. For Giveaways with multiple 

items, we suggest a more general name, like ‘Holiday Raffle’ or ‘Mega Giveaway’!
2.

https://dashboard.betterworld.org/choose-team
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Pick a Date. Pick a start date and time to begin accepting donations for entries. Not sure when to start? Just 

set an estimate now and adjust it as needed in the dashboard. It’s important to note that this date marks 

when donors can begin donating. The option to donate for a chance to win will not appear on the Giveaway 

campaign page until the specified time and date.

Set a Goal. During the campaign setup, you’ll set a goal to help track your progress. This goal is private and 

will only be visible to you and your team, not to donors.

3.

4.

T I P :

Giveaways of all lengths can be successful, but we generally recommend a 15-30 day campaign. This 

timeframe strikes a balance—giving you enough time to build excitement without donors losing interest 

(although some giveaways are shorter and some run for months).
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Add an Image. Add a great image to make your prize stand out! Clear images representing your item(s) will 

help donors know what they are entering to win. You can upload one image during campaign setup and add 

up to four in the dashboard. You can choose an image from your desktop or use BetterWorld’s built-in image 

library to search for one that best suits your campaign. 

5.

Add a Short Description. A one-sentence pitch on why this item is a must-have!6.

T I P :

Adding all four images tends to boost 

donor interest, as more views of the 

prize(s) encourage more entries. 
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Add Item Donors. If your prize was donated, add the donor’s name (or business name) and website to be 

displayed. By including the donor’s name and website, you not only recognize their generosity but also provide 

them with valuable exposure. Their website will appear as a clickable link, allowing visitors to easily access and 

learn more about their business or organization.

Since item donors will be advertised on your Giveaway page with clickable links to their websites, this visibility 

can drive traffic and attract new customers—a win-win that’s worth highlighting when gathering contributions!

7.

Add a Long Description. This is where you can give more information about the item. 8.

T I P :

You can acknowledge multiple donors in a single giveaway campaign! Add one during creation, then add others 

later in the dashboard. Go to Items & Settings, click Donors at the top, fill in their information, and click Save.

T I P :

You can use this section to include 

hyperlinks to other campaigns (if 

you’re running more than one at 

a time) or to other websites you’d 

like to share.
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To create the hyperlinks:

a. Type the text you want people to click on, such as “Yeti Cooler donated by Ronda’s Outdoor Store.”

b. Highlight the text with your mouse, then click the hyperlink button (it looks like a small chain).

a. Fixed Ticket: Set a donation amount for each ticket (e.g., 1 entry for $5 or 4 for $15). This style is 

popular because it encourages bulk ticket purchases by offering discounts, making donors feel like 

they’re getting a good deal.

b. Sliding Scale: In this style, every dollar donated 

equals one entry. You can also activate the Share 

to Enter feature, where donors can share the 

giveaway on social media. Both the referrer and 

the new entrant will get one extra entry for each 

share (the equivalent of a $1 donation). This 

is a great way to spread the word about your 

campaign. 

c. Free: Commonly used by organizations for 

employee giveaways, where no donation is 

required. You can also limit the number of tickets 

available if desired.

c. Paste the link you want to share into the box that appears, then click the checkmark button or press Enter 

on your keyboard.

Choose your giveaway style:9.
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Now that your campaign is created, let’s dive into a few more options on the dashboard to get everything 

fully set up.

T I P :

Use the copy link button to grab the link to your 

campaign. You can always copy this link again 

by viewing your giveaway or visiting the Item & 

Settings page in the dashboard. 

https://mas.betterworld.org/giveaways/kayak-adventure
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Step 2: Key Steps to Launch Your Campaign

This section covers both required and optional steps, such as setting up drawings, adding a featured 

video, customizing checkout questions, and creating a personalized receipt message. It’s recommended to 

complete these steps before sharing your campaign with donors to ensure a smooth and engaging launch.

Required: Set up your drawings. On the Item & Settings page, scroll to the Drawings section to add and 

manage drawings. For multiple prizes, create one drawing per prize and title it with the prize name to 

keep track. The title will also appear in the automated email sent to the winner. If each prize has its own 

giveaway, only one drawing per giveaway is needed.

Be sure to set both the entry deadline (the date and time ticket purchases will close) and the winner 

selection date and time (when the winner will be chosen). These two dates and times can be the same. You 

can select a winner any time after the winner selection date.

Optional: Add more photos. Go to the Item & Settings page and click the Add Image button in the 

Campaign Details section. Using clear and appealing images for your item(s) helps donors understand what 

they could win. Choose an image from your computer by clicking the Browse button or select one from 

BetterWorld’s built-in library. Filling all four image slots typically boosts engagement, as showcasing multiple 

views of the prize(s) inspires more entries.

1.

2.

Both the entry deadline and winner 

selection date must be added for the 

option to donate to enter to appear 

on the page. 

N O T E :

T I P :

We recommend using your 

own images for specific 

prizes, but if your prize 

is more generic, like ‘5 

hours of yard work’ or 

‘Dog walking services,’ 

BetterWorld’s image library 

is a great resource.



13

Y O U R  C O M P L E T E  G U I D E  T O  B E T T E R W O R L D ’ S  G I V E A W AY S  C A M PA I G N

Optional: Add a video. Videos are an excellent way to share your story, highlight your mission, and showcase 

the impact of the funds raised. They provide a simple yet powerful way to connect with your donors. You 

can also include a YouTube live stream link if you’d like to stream the winner selection process. The winner 

selection page is designed to be shared live at an event or during a live stream.

Optional: Add a custom question. Adding custom questions at checkout is a powerful tool for nonprofit 

organizations to gather valuable insights and build stronger connections with donors. By asking questions 

like whether donors want updates, have a specific program they’d like to support, or are interested in 

volunteering, nonprofits can personalize communication, align donations with donor interests, and identify 

opportunities for deeper engagement.

You can easily add a custom question to checkout on this page and make it required or leave it as optional. 

To do this, go to the Item & Settings page and click Custom Questions at the top of the page.

3.

4.

To add a video to your giveaway campaign:

a. Navigate to the video you want to share on YouTube or Vimeo. Copy 

the link directly from the URL bar at the top of your browser.

b. Go to your BetterWorld dashboard and follow these steps and click 

Giveaways. Then click Manage, and then Item & Settings.

c. Scroll down to the Campaign Video section.

d. Paste the video link into the box and click Save.

T I P :

You can also add live-stream 

videos from YouTube, which 

is a fantastic way to engage 

your audience and announce 

the winner in real time!

T I P :

You can view your custom 

question responses by 

heading to the Campaign 

Overview page. In the All 

Entries table, click the 

column icon in the upper 

right corner and select your 

custom questions to view the 

responses from your donors. 
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Optional: Add a custom receipt message. Use this text box to craft a personalized message for your donors. 

This message will appear on their donation receipt. You can thank them for their support and include any 

additional information, such as a reminder to visit your website or follow you on social media.

To do this, go to the Item & Settings page, click Advanced at the top of the page, and scroll to the Custom 

Receipt Message section.

Now that everything is set up, let’s check out your completed campaign! You can preview what your donors 

will experience by going to Donation Campaigns and selecting the View button instead of the Manage 

button. Once you review this, you’ll update your campaign’s visibility to go live.

Well done! Your setup is complete. Next, we’ll walk through how to promote your campaign and begin 

collecting donations.

5.

Required Step: Set visibility. Let’s make sure your donors can see all your hard work. By default, your 

campaign is set to Private. To start spreading the word, go to the Item & Settings page; the first section is 

Visibility. Change the visibility from Private to Public. 

6.

Should you prefer to only make your giveaway visible 

to those with a direct link, you can instead set your 

campaign to Restricted.

N O T E : T I P :

To view your organization’s profile page, click the 

dropdown menu in the upper-right corner and 

select your organization’s name. To share this page 

with donors, copy the link directly from the URL 

bar at the top of your browser. 
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It’s time to make your giveaway a success by sharing it with as many people as possible! Share updates 

regularly and increase reminders as the end date approaches to maintain momentum. 

Here are some ways to promote your giveaway — the more you do, the more likely you are to receive entries 

and donations.

1. Email your campaign to supporters! If you have an email list, send out a mass email to share your 

giveaway. Don’t worry if you don’t have a list yet – you can still use other strategies to gather contacts as 

your auction progresses.

2. If you have a website, add a link to your giveaway so people can easily learn more and access it. 

3. Post a link to the giveaway on all your social media channels. You can just copy/paste the link to the 

campaign, and the image and description will show up automatically.

4. Encourage your board members and volunteers to share the giveaway link on their social media. This will 

help expand your reach to their unique networks.

5. Submit a blurb to local TV and radio channels. These news organizations are always happy to get the 

word out for nonprofits.

6. If your item was donated, be sure to share the link with the donor so they can also spread the word via 

email and social media.

7. If you’re a member of any Facebook groups, post a link to your giveaway there.

8. Post flyers in community hubs like coffee shops, libraries, churches, and community centers to spread 

the word. BetterWorld generates a unique QR code for your campaign that you can download and use 

to guide donors to your auction.  

 

To find the QR code for your auction, go to the Settings page, scroll to the QR Code section, and click 

the Save Image button to download it to your computer. Your donors will simply open their camera app, 

point it at the code, and tap the link that appears on their screen.

Step 3: Promoting Your Campaign
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Step 4: Managing Entries: Online, Offline, and Refunds

Discover how donors can enter your giveaway online or offline, and handle refunds when needed.

Donors can visit your giveaway page and select their desired number of entries. Below is a breakdown of the 

different giveaway styles from a donor’s experience.

Online Entries

• Fixed Ticket: To enter, participants can 

select the number of tickets they want by 

using the add or subtract quantity buttons. 

Then, click the Get 1 Entry or Entries button 

to proceed to the Checkout Page.

• Sliding Scale: Donors can select a suggested 

donation amount or enter a custom amount 

in the text box. Then, click the Get Entries 

button to proceed to the Checkout Page.

• Free: To enter, they need only click “Get 1 

free entry” and fill out their information.
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If you choose to sell entries offline, you can manually track cash or check payments on the platform. Offline 

entries will be included in the online drawing, giving offline purchasers a chance to win.

If you’ve entered an incorrect amount for an offline entry or a donor is requesting a refund, you can handle 

it quickly:

On this page you’ll find a list of all online transactions. For 

offline transactions, switch to the Offline tab at the top 

of the page.

1. Go to Entrants and click Create an Offline Entry.

2. Enter the ticket or donation amount and donor details, then click the Save button.

a. For new donors, add their name and their email for automated receipts.

b. For existing donors, search and select their name from the dropdown menu.

1. Head to your dashboard and click your organization’s name in the upper-right corner to open the 

dropdown menu. Select Payment & Payouts.

Offline Entries

Processing a Refund
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2. Locate the transaction, click the three dots next to it, and select Issue Refund.

Refunds typically take 5-10 business days to reach your donor’s bank account.

N O T E :
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Congratulations on your successful campaign! Your hard work has made a difference, and now it’s time to 

wrap things up. BetterWorld simplifies this process with automatic receipts and easy fund withdrawals, so 

you can quickly access the funds you’ve raised and celebrate your achievement. 

When you click Start winner selection, you will be redirected to a display page, perfect for broadcasting the 

winner selection during a live stream or live event. When you are ready to select the winner, simply either 

click Randomly select winner or press ‘w’ on your keyboard, and the winner(s) will populate.

Pick a winner! Once your giveaway is complete and the winner selection date has arrived or passed, you can 

use BetterWorld’s random winner selection tool to choose your winner. 

 

Head to your dashboard, click Giveaways, then click Manage on the giveaway you want to select a winner for. 

Navigate to the Select a Winner page and click the Start Winner Selection button to draw a winner.

To end your giveaway:

Step 5: Ending Your Giveaway 

1.
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If you have multiple giveaways and drawings to select winners for, you can tab between them by using the 

left and right arrows on your keyboard. Or you can click on the header navigation ‘Winner Selection’ in the 

top right. 

The winner will be notified automatically via email—then you can reach out to arrange delivery / pick up of 

their prize. The winner’s name, phone number, and address will be automatically stored in the system so you 

can easily reach out to them.

When donors contribute, receipts are automatically sent via email with all the necessary tax information.

N O T E :
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Withdraw your funds by heading to Payments and Payouts, and click Withdraw Funds Now to send funds to 

the bank account of your choice. Funds are available to be withdrawn six days after being received. This brief 

holding period is in place to protect against chargebacks, which we also handle for you if it ever comes up.

2.

T I P :

 On your Payments and Payouts page, you may see a line item titled “Pending.” This means those funds 

have not yet fulfilled the six-day holding period. You can withdraw multiple payouts or wait until more 

funds are available to withdraw in bulk. 

That’s it! 

If you have any questions or need assistance,  

don’t hesitate to contact us.  

 

Send us an email at support@betterworld.org.  

We’re always here to help!

https://dashboard.betterworld.org/choose-team?next=/dashboard/payments



